Harming Rights
of Children

How the HRC's Corporate

Equality Index Violates
Children’s Rights




The Corporate Equality Index’s Hidden Impact

When Jane purchased a $15 nail polish from Ulta, she didn't know she was funding an
LGBTQ+ group that encourages the sexualization and gender transition of minors.’

In utter defiance of children’s safety and health, Ulta
proudly boasts that their products “give back to the
LGBTQ+ community.”” One such product, O.Pl. nail
polish —a common brand found virtually anywhere
— pledges to donate a portion of its profit to The
Trevor Project: presented as an LGBTQ+ suicide
hotline, the organization actually harms rather than
helps teens. Not only does the site push every client
toward “gender transition,” it also details sexually
explicit acts, including the “urge to masturbate” and
various suggestions for “sexual gratification,” as the
New York Post reported.?

Ulta is not the only company funding such radical groups. Thanks to the Human Rights
Campaign (HRC) and the hegemonic hold of its Corporate Equality Index (CEl), hundreds
of Fortune 500 companies financially support ideologically-driven organizations that harm
children.

The CEl harms children in ways that go far beyond encouraging them to embrace
identities which harm them internally. It also threatens their external well-being. Its HR
guidelines, employee benefits, and insurance coverage requirements elevate adults’
choices over children’s well-being. Often, these "benefits” violate a child’s right to his
biological mother and father, setting them up for a life of struggle

HRC’'S CORPORATE EQUALITY INDEX IS ANTI-CHILD.
NO COMPANY SHOULD SUPPORT IT.




WHAT IS THE HUMAN

RIGHTS GAMPRIGN?

Since its founding in 1980, the Human Rights Campaign has pushed an adult-centric
agenda to the detriment of children. The organization’s mission includes mobilizing
LGBTQ+ voters, advocating for “equity-based” policies and legislation, and “transforming

the institutions and systems that shape our everyday lives by advancing LGBTQ+ inclusive
né

policies and practices in schools, workplaces, hospitals, communities and beyond.

The HRC's mission paints LGBTQ+ individuals as victims of discrimination and
mistreatment: “HRC's campaigns are focused on mobilizing those who envision a world
strengthened by diversity, where our laws and society treat all people equally, including
LGBTQ+ people and those who are multiply marginalized.”” Their international, national,
and state influence is hard to overstate.

International Reach

On its website, the HRC features the International Human Rights Defense Act, which
prioritizes LGBTQ+ rights as a top issue in foreign policy and designates a “Special Envoy”
to act as a U.S. ambassador for such policies worldwide. HRC not only targets American
children and families, but also children abroad.

National Efforts

The HRC boasts 557 signatures in its
Business Coalition for The Equality Act, which
would force sexual orientation and gender
identity  policies in every area of
employment, housing, credit, jury services,
and public spaces. The 557 members of the
HRC's coalition represent nearly every
industry with operations in all 50 states,
employ more than 16 million people, and
command more than $7.8 trillion in revenue,
according to HRC's website. These efforts
implement anti-children ideologies
nationally. For better or for worse, the HRC is
a major force in driving culture.




State Initiatives

The HRC also advocates legal policies that harm kids locally. Its “State Equality Index” lists
states that are “working toward innovative equality,” meaning they uphold non-
discrimination laws and “healthcare equity.”® Also in the index, the HRC lists other states
that must incorporate more policies to improve their equality ratings. A similar HRC
database scores cities for non-discrimination laws and transgender inclusion.” Their brand
is built upon coercion in the name of equality.

The HRC sinks its grip into every public service possible. Recently, the database, Do No
Harm, released a report showing how the HRC grades hospitals on their “compliance with
various tenets of gender ideology.”®

Like a playground bully, the HRC forces woke standards on federal legislation, international
policy, healthcare facilities, and state programs, which bow to their demands for societal
praise and protection. But the place where this bully has had the most detrimental impact
on the well-being of children isn't through government — it's through business




THE GORPORATE

EQUALITY INDENX

Founded in 2002, the Corporate Equality Index is one of the HRC's main avenues to

implement, oversee, and increase ideological demands in business and society.’

HRC boasts the CEl as the “national benchmarking tool” to measure LGBTQ+ inclusion
and benefits in business. Through this evaluation, the HRC claims to have driven years of
LGBTQ+ workplace “inclusion,” strong-arming corporations into promoting their ideology
in the name of "equality.” Last year's CEl report surveyed and scored 1449 companies.

An official rating in the CEl requires businesses to complete and submit a survey to the
HRC Foundation’s Workplace Equality Program team. Positive CEl scores encourage
society at large to support the business, increasing exposure, sales, and customer
approval. A poor CEl score, however, can socially damage a company to the point of
lowered sales, negative reviews, and sometimes boycotts

Companies, however, may also receive unofficial ratings. Fortune 500 companies that do
not respond to the HRC's multiple invitations to participate in the CEl survey are evaluated
independently.

The CEl lists these unofficial
ratings in Appendix A of the
report. Even companies that
choose not to engage may
face undesired evaluation and
rating. Because of this CEl

rating, poor scores or negative - —
connotations may appear after

a Google search for a STATE OF THE WORKPLACE
company, which could possibly for LGBTQ+ AMERICANS and

harm a company's status or CORPORATE EQUALITY INDEX 2026
public approval rating.

In addition to its corporate influence, the CEl has swayed insurance
e e e T companies to expand policies to be more “LGBTQ+ inclusive.” As a
Financial, and Sun Life result, a majority of insurance companies now cover so-called

US., all received a “gender affirming” care,'® and even businesses that may not intend
perfect score on the CEl to cover these "treatments” may be purchasing off-the-shelf plans

that include them.




CEl culture has become corporate culture. Many companies that have withdrawn from the
CEl still support LGBTQ+ organizations, foundations, and parades. For example, both AT&T
and Toyota, which cut ties with the CEl, are listed as top donors of The Trevor Project — a
controversial trans-ideology organization."'
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EVALUATION AND
CATEGORIZATION

CEI Evaluations

100 Points Available; -25 pt Reduction Possible

Non- o Inclusive Corporate
Discrimination Eqmtal?le Internal Social
. Benefits
Protections Culture

&) @

Evaluation Categories

Responsibility

I. Non-discrimination Protections

Points
2. Equitable Benefits Total available: 100 points
Lowest score: -25 points for

3 Inclusive Internal Culture deductions
° Highest score: 100 points

4, Corporate Social Responsibility

Pa rt iCipa nts S any for-profit organization with at

least 500 full-time U.S. employees.




Category 1.

Non-Discrimination Protections

y

o Possible Points: 5

o Requirements: Company must include the terms
“sexual orientation” and “gender identity or
expression” in the non-discrimination clause.
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Category 2:
Equitable Benefits for LGBTQ+ Workers

o Possible Points: 50 (the largest amount of any category)
o Requirements: Company'’s inclusive benefits must extend
to LGBTQ+ individuals.
m 10 pts: Domestic partner benefits must include medical
and soft benefits for both same-sex and different sex

spousal partners.
m 10 pts: Same-sex and different sex domestic partners

@ O
“ “ receive “family formation benefits.”
m 25 pts: Company offers transgender inclusive health
benefits, including transgender surgeries.
m 5 pts: Company offers an LGBTQ+ benefits guide.




Category 3:

Supporting Inclusive Culture

Category 2.

Corporate Social Responsibility

X
6"
Y24
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&

ﬂ philanthropy, legislative support, and products and
services.
m 5 pts: Must have both the contract and supplier non-
discrimination standards and clear inclusive
philanthropic giving guidelines.
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o Possible Points: 25
o Requirements: Company demonstrates LBGTQ+ inclusion in
the workplace.

m 5 pts: Company implements LGBTQ+ internal new hire and
ongoing trainings.

m 5 pts: Company presents LGBTQ+ data collection that
determines board and company diversity.

m 5 pts: Company provides “transgender inclusion practices,”
such as restroom policies, dress codes, and pronoun
acceptance.

= 10 pts: Company designates a team as an employee group
or diversity council.

o Possible Points: 20 total
o Requirements: Company expresses “engagement to
the broader LGBTQ+ community.”
= 15 pts: Company must prove engagement in five of
the six categories: HR requirements, supplier
diversity program, marketing and advertising,




The “Equality 100 Award”

A company that scores a 100 on the
CEl survey receives this distinction as
a ‘"leader in LGBTQ+ workplace
equality.”"

2025 CEl report: 765 businesses
scored a perfect 100, among them
include: Abercrombie &  Fitch,
Hershey, Target, Blackstone Inc., Walt
Disney, Starbucks, and Bath & Body
Works Inc.

HUMAN

RIGHTS

CAMPAIGN

EQUALITY

“[100

2025

Leader in LGBTQ+
Workplace Inclusion

Bath & Body Works
(®  hERsHEL

target

THE HERSHEY COMPANY

Abercrombie & Fitch ®'5NEP

A 25-point reduction disciplines companies for any “public anti-
LGBTQ+ blemish on their recent record” that was “harmful to the
advancement of LGBTQ+ equality and inclusion.”




Business Success or Corruption?

The HRC claims its CEl report encourages the success and growth
of businesses. But the 2024 - 2026 corporate world tells a
different story. More and more companies have distanced
themselves from the HRC, with Tractor Supply leading the way in
June of 2024. Most recently, the 2026 CEl saw a more than 60%
participation drop from both Fortune-1000 companies and
Fortune-500 companies, according to HRC's own press release.

Companies have begun to realize that customer satisfaction is more important than
bowing to the HRC. Customers want businesses to do business, not force trans-
ideology at every corner.

Customers who shop at Target want some
college  room decor - not breast
compression or tuck friendly swimwear. The
working mid-20s-year-old craves his morning
coffee from Starbucks without rainbows and

LGBTQ+ logos. Parents dream of their kids I‘:I”... — “\7.
watching the classic Disney fairytales—not a

transgender love plot. e T

The HRC's progressive corporate push has drawn pushback. The 1792 Exchange, a non-
profit geared toward “steer[ing] public companies in the United States back to neutral on
ideological issues,” has researched more than 3,400 businesses and their ideological
actions and affiliations," calling them to get “back to business” and end their involvement
in the Corporate Equality Index. Similarly, independent journalist Robby Starbuck has
exposed the ideologically-driven practices of CEl-compliant corporations, successfully
calling for public boycotts.

In summer and fall of 2024, more and more businesses announced changes to their
Diversity Equity Inclusion (DEI) policies, many of which included a departure from the HRC
and CEl report requirements."
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John Deere promised in July 2024 that it would no longer

5 (X | support public LGBTQ+ events, such as pride parades, and

O that it would remove social messaging in company
documents.

In November 2024, Walmart announced it was ceasing to
participate in the HRC's surveys, as well as removing DEI
language from company documents, and closing its Center
for Racial Equality nonprofit.

At the beginning of 2025, McDonald’s said it was
abandoning DEI hiring targets, would no longer participate
in HRC's surveys, and was renaming its diversity team to the

Global Inclusion Team.

m A few days later, Meta announced it was ending DEI hiring
Meta and internal training programs.

In January 2025, President Donald Trump signed an executive order to terminate DEI
policies and positions in businesses and education:

“The public release of these [DEI] plans demonstrated immense public waste and
shameful discrimination. That ends today,” the order read."”

The 1792 Exchange records that, as of December 2025, 20 companies — representing
more than five million employees and more than $2 billion in total annual revenue — have
completely retreated from the CEL.'® Businesses are finally realizing their true function.
Despite the HRC's claims, companies sell to consumers, so consumer interest is of far
greater priority than ideology.

If the DEI culture war and retreat demonstrate anything, it's that, first and foremost,
businesses should do business.

But the Human Rights Campaign’s Corporate Equality Index does more than harm the
corporate bottom line. The CEl harms children.




CORPORATE SOCIAL
RESPONSIBILITY

The Corporate Social Responsibility section of the CEl coerces companies into financially
supporting leftist ideological organizations. Companies must prove a portion of their
income was donated toward an activist organizations such as Point of Pride or The Trevor
Project.

Children may be innocent, but they are not stupid or blind. They see the logos, the parades,
the mixed gender bathrooms. Companies that engage in these social movements are not
only promoting and funding the events themselves but are actively encouraging children to
participate.

Corporate Social Responsibility Snapshot: The Trevor Project

The Trevor Project, pitches itself as “the leading suicide prevention and crisis intervention
nonprofit organization for LGBTQ+ young people... providing information & support to
LGBTQ+ young people 24/7, all year round.” But in reality, the Trevor Project is one of the
most dangerous organizations when it comes to protecting vulnerable children.

Chloe Cole, a young woman who, at the recommendation of her doctors, began puberty
blockers at 13 years old and had a double mastectomy at 15 years old, now openly
condemns the trans movement and warns parents to protect their children from “medical
experimentation,” “mutilation,” "sterilization," and “abuse.""”
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In her advocacy, Chloe condemned the Trevor Project as “the trafficking arm of the LGBT
community,” reposting a video on X, where a woman called the suicide hotline, posing as a
15-year old girl experiencing gender dysphoria.'® The employee encouraged the girl to
move out of her home because of her mother’s lack of support and to move in with her
adult male coach, who called her "beautiful,” and promised to support her in transitioning.

According the to Trevor Project’s annual report, more than 500,000 contacts called that line
in 2023." That year, the Trevor Project received more than $87 million in funding — 33.8%
(more than $29 million”™) of which came from its “corporate partners.”

Among the Trevor Project's Rainbow
partners, who pledge more than $1 million

dollars annually, are Abercrombie & Fitch,
Macy's, and Procter & Gamble.”’ Does
Macy's CEO Tony Spring know his
company is funneling money toward an

More than 150 companies fund the Trevor
Project in some capacity including
Chipotle, CVS Health, and Panera. Each of
these companies are recognized in the

CEl's Equality 100 award database.”? A
portion of consumers’ money, even for a

organization that harms children?

The Trevor Project is one of a handful of Chipotle burrito bowl, may fund the
organizations whose work and mission
match the expectations laid out in the CEl's
Corporate Social Responsibility category.

chemical and surgical castration of minors.

Corporate Social Responsibility Snapshot: Point of Pride

But the Trevor Project isn't the only dangerous organization that's being propped up by CEI.
Point of Pride, a foundation that supports trans "healthcare,” advertises funding for free chest
binders, Femme shapewear, and trans surgeries.”” On its website, Point of Pride boasts that
its Annual Trans Surgery Fund has dedicated more than $2 million to 142 recipients.” It
recommends a $10,000 donation to fund a “a gender-affirming surgical procedure for at

least one person.”*

Point of Pride partners with Plume, a telehealth “gender-affirming hormone therapy and
care,” organization that encourages gender transition and surgeries via video call
meetings.” They do not, however, help everyone. When Prisha Mosely regretted her
transition surgery, she contacted Plume to request “blood tests and hormone treatments”.?’
She paid $99 for a scheduled appointment and disclosed in pre-emptive paperwork — less

than an hour before the call — that she was “detrans.” The Plume contact "ghosted” Prisha.



“| feel hopeless. No doctors will help me. | am tired of this.
| just want to get better,” Prisha said in a video she posted

on Youtube. “l don't know what to do. | don’t know who to
go to because no one will help .. .| don't want my body to
be like this anymore. I'm in pain. I'm tired.”?®

Prisha testified before the Kansas Senate in 2023, describing her medical transition and
comparing the procedure to self mutilation.?’

“My doctors have abandoned me. | am left alone with a ruined endocrine
system, sexual dysfunction, and chronic pain,” Prisha said. “l want to save children
from experiencing this pain as they chase a temporary euphoria promised by
doctors selling snake oil. If you medically transition, you will be on the medical
leash for life. | fully support a bill that protects youth from so called ‘gender
affirming care.”

Point of Pride and Plume’s outright promotion and funding of such procedures sterilizes
patients, subjecting them to life-long physical and emotional pain. But they are only there
to inflict the pain, never to seek to mend it.

Companies and corporations that support these groups — at the behest of the CEl — are
funding the chemical castration of young men or the sterilization of young women.*®In its
2024 annual report, Point of Pride recorded more than $500,000 in corporation
donations and recognized Accenture, Hyatt, and Pfizer as top corporation partners. All
three received the CEl's 2025 Equality 100 Award.”’

~Yt, Point of
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